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Brand Overview
Our magazine was launched in 1991 to serve and showcase Canada’s 
growing horse community. For more than 25 years we have built our 
reputation by celebrating all breeds and disciplines, and by serving 
horse people of all levels of experience with trusted information 
from horse industry experts. During this time, Horse Community 
Journals evolved into an iconic Canadian multi-media brand by 
delivering the content that matters to horse people, and the 
audience that matters to horse industry businesses.

Our audience is the heart of the horse community — our print and online readers 
and users are passionate about all things equine and they’re actively engaged 
in horse-related activities. The horse community stretches far and wide across 
the country, from villages and rural farms and ranches to towns and cities. Yet 
regardless of where they call home, and no matter where their 
trails or travels take them, our dynamic multi-media 
network represents the collective interests of the 
horse community and connects them in their 
passion for horses. 

Today, we are Canada’s leader in 
multi-media marketing for the horse 
industry, and Canadian Horse 
Journal is proud to be Canada’s 
leading all-breed, all discipline 
horse magazine.

Put the POWER of our Multi-Media Brand  
to work for your business.

Serving All Breeds, All DisciplinesServing All Breeds, All Disciplines
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Canada’s Equine Guide
(Annual, released  
late January)
• Canada’s Horse 

Industry at Your 
Fingertips

• Horse Health  
& Welfare

• Careers & 
Education

• The Fine Print of Equine Insurance
• Horse Industry and Heritage
• Draft Horse Power

BONUS DISTRIBUTION: Trade Shows, 
Events & Newsstands all year

BOOK BY: December 23, 2016

March/April 
• Spring Horse 

Health & Training
• Breeders’ Guide
• Trailers & 

Transport
• Holidays on 

Horseback

BONUS DISTRIBUTION: Mane Event 
Red Deer AB; Royal Manitoba 
Winter Fair; Can-Am Equine Show 
ON; more TBA

BOOK BY: February 10, 2017

May/June
• Barns & Properties
• Horse Health & Management
• Tack &  Gear
• New Products

BONUS DISTRIBUTION: Horse Shows 
& Events across Canada

BOOK BY: April 10, 2017

July/August
• Canada’s 150th Year 

Commemorative Issue 
150 Years of Horses

• Hoof Care & Lameness 
• Summer Horse Health
• Farm & Stable Management
BONUS DISTRIBUTION: Arabian 

National Horse Show, MB; 
Canadian Andalusian & Lusitano 
Show, AB; Horse Shows & Events 
across Canada

BOOK BY: June 10, 2017

September/
October
• Fall Horse Care  

& Feeding
• Training & 

Schooling
• Special Features 

TBD

BONUS DISTRIBUTION: Mane Event 
Chilliwack BC; Royal Winter Fair 
Toronto ON; More TBA

BOOK BY: August 10, 2017

November/December
• Winter Horse 

Health & Care
• Special Holiday 

Features
• Celebration of 

Horses Photo 
Contest Results

• Special Features TBD

BONUS DISTRIBUTION: Alberta 
Horse Conference, Sherwood Park 
AB; Best-selling newsstand issue. 

BOOK BY: October 10, 2017

Canadian Horse Journal is a positive 
environment for marketing your brand 
to your target demographic. Our 
features and columns have informed 
and inspired horse people for 25 
years. Readers look to Canadian Horse 
Journal for reliable industry expertise 
and information. Our roster of horse 
industry experts and leading Canadian 
writers appreciate the opportunity to 
share their knowledge with informed 
readers in a respected national 
magazine.

Covering all breeds and disciplines 
and all levels of horse experience, 
Canadian Horse Journal is for horse 
people of all ages, from beginners to 
elite riders.

Partner with  
Canada’s #1  
Horse Magazine
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Editorial Calendar subject to change without notice.

OUR  
FLAGSHIP BRAND

2017 PRINT EDITION  
EDITORIAL THEMES & CLOSING DATES

Published Annually 
— Used Daily —

b  Your Horse
   b  Your Passion 
       b  Your Magazine
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Fast Facts

Launched: 1991 (as Pacific Horse 
Journal)

Frequency: 6 bimonthly Print and 
Digital issues per year — Canada’s 
Equine Guide (Jan/Feb), Mar/Apr,  
May/Jun, Jul/Aug, Sept/Oct, Nov/Dec.

Distribution: Subscriptions, 
newsstands, horse industry 
outlets, horse shows and 
conferences, trade shows, horse 
industry professionals

• Cover Price: $5.95

• Readership: 90,000

• Editorial Focus: All breeds and 
disciplines, all levels of horse 
experience

• Industry Partners include Horse 
Council BC, Ontario Equestrian 
Federation, Nova Scotia Equestrian 
Federation, Equine Association of 
Yukon, Manitoba Horse Council, 
Western College of Veterinary 
Medicine, University of Guelph, 
and many more
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Print Edition  
Geographic 
Breakdown

90,000 Readers per issue
Canada’s Leading Horse Magazine

BC

33%

TERRITORIES

.5%

AB

24%
SK

2%
MB

2%
ON

29%
QC

1%

MARITIMES

8.5%
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Canadian Horse Journal distributes  
more than twice as many copies...             

than our closest competitor.

Canadian Horse Journal’s  
Multi-Channel Distribution Program
Canadian Horse Journal is the only Canadian 
equine magazine delivering both an industry-
leading paid circulation base AND an additional 
large audience through major targeted and 
complimentary distribution. Our distribution 
network is designed to continually reach new 
readers and expand markets for our clients.

What Sets CHJ Apart?
Where other magazines rely 
solely on newsstands in major 
cities to find the occasional 
horse person, we don’t 
take chances with our 
magazine’s distribution — 
and the success of our clients’ 
ad campaigns — by relying 
on newsstand sales alone to 
grow our audience. 

At Canadian Horse Journal, we 
reach readers through multiple 
channels to optimize industry  
exposure for our clients: 

• 57% Paid Circulation 
(subscriptions and newsstand)

• 43% Controlled Circulation (by request, targeted mailings/shipments, tack/
feed stores, trade shows, horse shows, sponsorships)

We make every copy count
“We have given a copy to every Champion and Reserve Champion recipient of 
2016 so far along with their prizes, and will continue to for the rest of the season. 
People are loving it!” — Emily Yaghdjian, Sponsorship Coordinator, Pickering Horse Centre, Claremont, ON.

Our efficient and cost-effective distribution program uses multiple channels to 
reach horse people wherever they are. We deliver value to clients by putting 
our magazines directly into the hands of readers. 



83%

78%

70%

69%

$141,990,268

$324,000,000

$129,246,429

$124,875,000

CHJ Readers are Your Customers
Percentage of CHJ readers likely to buy or build the following in the next 18-24 months:

Tack, Gear, Grooming, Horse Apparel

 Clinics, Lessons, Horse Training

 Horse Vitamins & Supplements

 Rider Apparel

Accumulated annual spend of CHJ readers:

 Fencing & Paddocks

 Barns, Buildings, Arenas, and Sheds

 Purchasing a Truck

 Purchasing a Trailer

 Purchasing a Tractor

SOURCE: CANADIAN HORSE JOURNAL 2016 READER SURVEY

Reader Demographic
CHJ readers are educated, devoted 
horse people…
• 88% have post-secondary education
• 70% reside on an acreage, country 

property, farm or ranch

CHJ Drives Web Traffic,  
Search Engine Referrals,  
and Email Inquiries
CHJ readers respond to CHJ display 
ads in the following ways…
1. Most Often — Visited the 

advertiser’s website
2. Purchased a product/service  

due to the ad
3. Used a search engine to find the 

advertiser (Google, Yahoo, etc)
4. Emailed the advertiser
5. Used Social Media to find the 

advertiser (Facebook, Twitter, etc)
6. Least Often — Contacted the 

advertiser by phone/in person
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CANADIAN HORSE JOURNAL DEMOGRAPHICS

OUR READERS ARE YOUR CUSTOMERS
97% of readers  
review display ads in CHJ

$45,400,982

STRONG CONTENT  
= LOYAL READERS
• 78% of CHJ readers save their copy 

for a year or more
• 99% of CHJ readers are likely to 

renew their subscription/continue 
reading CHJ

The Top 10 
CHJ Readers’ Favourite  
Categories and Themes…
1. Most Favourite — Horse Health,  

Care, Nutrition
2. Training
3. How-To
4. Canadian Content
5. Farm & Stable Management
6. Rider Psychology
7. History and Heritage
8. New Products, Book/Product Reviews
9. Industry (business/economy,  

horse welfare, etc)
10. Breed Profiles

CHJ Readers’ Age Ranges

CHJ Readers’  
Annual Household Income

55+
48%

$25,001 
to $50,000

24%

$50,001 
to $75,000

24%

$100,001 
to $150,000

18%

$75,001 to 
$100,000

20%

45-54
23%25-44

24%

More than $150,000:  9%

Less than $25,000:  5%

24 & Under:  5%
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OUR DIGITAL BRANDS
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Network with a  
HUGE Targeted Audience  
that’s Growing Daily

Market your business on Canada’s 
Leading Horse Industry Website.
HORSEJournals.com will showcase your business to 
our huge industry audience. Here horse enthusiasts 
find a trusted resource of professionally written, high 
calibre information covering all aspects of horse care, 

horsemanship, 
training and 
property 
management. 
Popular topics 
include breed 
profiles, horse 
history and 
heritage, careers 
and education, 
rescue and welfare, 
holidays on 
horseback, business 
and product reviews, 
horse/rider profiles, 
and the latest news.

Choose from:

• Leaderboard Ads or Box Display ads – on all pages,  
home page only, or all inside pages

• Sponsored Online Content

Online marketing is discounted if booked with print.

n Website n Sponsored Online Content
Successful Sponsored Content has a compelling story to tell. 
It shares expertise, generates positive brand awareness, 
and deepens customer relationships. It connects you with 
your audience and says you understand them.

Choose from two Sponsored Content options:
SPONSORED FEATURE   
Business feature, multiple products/services
Your article up to 750 words with photos and logo, on  
www.HORSEJournals.com for one year minimum, featuring:
• Your Article Featured on HORSEJournals.com, linked to 

your website
• Includes Full E-Newsletter, sent to 11,000+ e-subscribers
• Shared with our huge Social  

Media Community, including 
a Boosted Facebook Post

• Promoted in Popular Hoofbeat 
E-Newsletter

• Professional Editing, Graphic 
Design, Search Engine 
Optimization

•  Professional Writing if needed
• Analytics Report featuring reach/ 

engagement across platforms

SPONSORED PROFILE   
Single product profile
Your product profile up to 250 words with photo/logo, on 
www.HORSEJournals.com for one year minimum. 
• Your Product Profile Featured on HORSEJournals.com, 

linked to your website
• Shared with our huge Social Media Community, 

including a Boosted Facebook Post
• Promoted in Popular Hoofbeat E-Newsletter, sent to 

11,000+ e-subscribers
• Professional Editing, Graphic Design, Search Engine 

Optimization
•  Professional writing, if needed
• Analytics Report featuring reach/engagement across 

platforms

Fast Facts

Fast Facts

 Fast Facts • 85% of CHJ readers use the internet to purchase horse-related products.

• 95% of CHJ readers say they would read an article 
contributed by an industry business and labelled 
Sponsored Feature.

• HORSEJournals.com receives 470,000+ sessions, 
715,000+ page views annually.

• Social Media promotion to 395,000+ fans/followers.

Ask 
us about 

SPONSORED 
CONTENT  

– an effective 
new marketing 

option.



• Full E-Newsletters are dedicated to your business
• The Hoofbeat E-Newsletter is published weekly
• 11,000+ subscribers, and growing daily
• Includes social media promotion to 395,000+ fans 

and followers
• Fantastic open and click-through rates
• Professional graphic design and proofing included

Fast Facts
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BRAND EXTENSIONSOUR DIGITAL BRAND
n E-Newsletters
Reach our large E-Newsletter audience in two ways: 
• Full E-Newsletters dedicated exclusively to your 

products and services, or
• Banner Ads in our weekly Hoofbeat E-Newsletter 

— at budget-friendly rates — for one week or more. 
Our Hoofbeat E-Newsletter is popular with readers and 
advertisers alike.
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Full E-Newsletter 
Example:

Our Marketing and Communication 
services deliver advantages to our clients 
through consumer insight, knowledge 
of the media landscape, and both 
understanding and ownership of effective 
multi-platform media communications.  
Services we offer include:

n Product Reviews
Selected products are reviewed by 
knowledgeable and experienced horse 
people, and reviews are published in the print 
edition, in our Hoofbeat E-Newsletter, on 
HORSEJournals.com, and promoted 
on Social Media.

n New & Noteworthy  
 Product Profiles,  
 Press Releases
Relevant new product information and press releases    
from our clients are published in the print edition, in our 
Hoofbeat E-Newsletter, on HORSEJournals.com,  
and promoted on Social Media. 

n Social Media
Our social media community invites discussion by sharing 
daily news and happenings in the equine world, and 
encourages visits to our website and those of our clients. 
A key component of our multi-media network, our social 
media presence has grown over 500% in the past two 
years, and continues to enjoy exceptional popularity. 
With a huge Facebook and Twitter audience of over 
395,000+ followers, our social media “shout-outs” are 
heard around the world.

EXCEPTIONAL REACH — AFFORDABLE RATES
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BRAND EXTENSIONS
n Contests & Sponsorships
By targeting a huge horse industry audience across 
multiple platforms, our contests generate direct 
business leads. Our contest marketing drives traffic to 
your website and expands your Facebook and Twitter 
following, increasing brand awareness and industry 
profile, and connecting with new customers.

Trade show contests and free draw prizes generate 
positive benefits at a huge savings over attending the 
show yourself.

A variety of contest opportunities are available 
throughout the year, including:
• Dedicated Sponsor-Named Contests designed for 

your business
• Trade Show Contest Sponsorships
• Product donations and samples for our Trade Show 

Swag Bags
• Prizes for our Trade Show Draws

n Seal of Approval Marketing
Go to the Show with our  
Seal of Approval Marketing Services
A select group of compatible 
horse industry businesses 
are regularly invited to 
take advantage of our Seal 
of Approval Marketing 
Services at trade shows we 
attend throughout the year. 
We market your products 
professionally at a fraction 
of the cost of attending the 
shows yourself, introduce 
consumers to your company and its products, and 
distribute your marketing material.

Services and benefits include:
• Signage display, distribution of business cards, 

brochures, coupons, and product samples
• Prominent display at Canadian Horse Journal’s popular 

booth in a section dedicated to your products and/or 
samples, and your promotional material

• Improved brand awareness and prominent exposure 
to a targeted audience of industry consumers

• Distribution of a coupon or flyer to drive orders to 
your website or business 

• Professional representation in our booth staffed by 
experienced personnel

• Huge savings compared to attending the show yourself

n Design 
Make a positive statement with eye-catching and 
effective marketing material designed to help your 
business grow. Ad design and proofing is included in our 
print and online ad rates. 

Need a one-stop shop? Our creative department can 
provide professional design services for all your outside 
advertising and marketing needs, as well as printing at 
affordable rates. We’ll save you time and money while 
professionally branding your marketing material with a 
consistent message across all media platforms.
• Ads for print and digital
• E-Newsletters
• Flyers, business cards, show programs, calendars, signs.

We’ll help your business grow!
PHOTO: CAN STOCK PHOTO INC. / VIRGONIRA

Contest Promo Example:



Canadian Horse Journal’s  
2016 Reader Survey 
THE RESULTS ARE IN!
Readers Trust Ads in our Media Venues
CHJ readers’ level of trust in a company/service, 
based on where they choose to advertise…

1. MOST TRUSTED —  
Print/Digital Magazines

2. Educational or News Website
3. E-Newsletter you have 

subscribed to
4. Television Ad
5. Radio Ad
6. Social Media (Facebook, 

Twitter, etc)
7. App on your Smartphone  

or Tablet
8. Blog Site
9. Least Trusted — Ads 

appearing within search 
engines (Google, Yahoo, etc)

Influence Buying Decisions
CHJ readers’ most important considerations, when 
making a major equestrian-related purchase (truck, 
trailer, riding arena, health supplement):
1. MOST IMPORTANT — Price is within budget/

suitable to the quality of the product and/or service
2. Detailed description of products/services easily available
3. Website that is easy to navigate, and visually appealing
4. Fast response to inquiries sent via email/social media/

website “contact us” forms
5. Opinions — “word of mouth” — from colleagues/family/

friends
6. References/testimonials from happy clients
7. Representative of company easily available for help/

questions
8. Location of company
9. Brand Recognition

Contact one of our marketing specialists today.

1-800-299-3799 or (250) 655-8883
sales@horsejournals.com
www.HORSEJournals.com/advertise
#201 – 2400 Bevan Avenue, Sidney, BC, V8L 1W1

Sabine Schleese, Schleese Saddlery
Especially in this age of digital and online media proliferation, 

your magazine continues to be an inspiration to riders, industry 
publications, and small businesses across the country. You 
have developed a significant and influential presence in the 
marketplace. 

Trevor Watkin, co-founder Purica 
Canadian Horse Journal is a go-to magazine for the horse 

enthusiast. We have been with you through our rapid growth 
over the years, and we thank you for being part of our success. 

Kevan Garecki, Circle F Horse Rescue 
Well laid out, topical articles with a focus on current issues. 

CHJ has always impressed me in how the publication presents 
itself; progressive, thorough and very professional at all times. 
For a myriad of jobs well done, I think you all deserve a hearty 
cheer! Take a bow!

Hayley Picard, Queen Margaret’s School 
CHJ makes an effort to evolve with its readers, providing quality 

editorial and promotional opportunities for equestrian partners.

Lisa Laycock, Executive Director, HCBC 
It’s a very high quality publication and something we find as 

an effective way to reach out to people in the province. It was 
our very first association partner over 20 years ago and we’ve 
worked consistently with CHJ and watched them grow and 
flourish to become the largest horse magazine in Canada.  
      They have dedicated readers who go to that publication 
every month so we find it a very effective vehicle to put our 
news into and get the message out to members on different 
things that are happening because it’s so well read.

Bill desBarres, Horse Welfare Alliance of Canada 
It is my pleasure to gratefully acknowledge the 25 years of 

service that Kathy Smith has provided to the Canadian Equine 
Industry through the Canadian Horse Journal. By her selection 
of competent and informed writers, technical staff and strategic 
management, Kathy has created and developed the ‘go-to’ 
equine publication for Canada.

Les Burwash, Horse Specialist, Alberta Agriculture (retired) 
Congratulations on 25 years of publishing a horse publication. 

Over the years your publications have always been very 
educational and professionally written. I have always appreciated 
the fact that articles were written using factual and scientific 
information that is geared to helping the horse owner broaden 
their knowledge. The special interest stories are always well written 
and enlighten your readers. The quality of the publications has 
been excellent over the years and continues to improve. The 
growth you have experienced, I believe, is due to the fact the 
magazine covers a broad spectrum of the horse industry.  
      There are very few horse publications that survive the test  
of time as you have. Congratulations again and keep up the  
great work, the horse industry needs more people like you  
moving it forward.”

From our Friends in the 
Horse Industry

PHOTO: CAN STOCK PHOTO INC. / OLGARU79


